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WHY COMPLACENCY IN THE FACE OF
ARTIFICIAL INTELLIGENCE THREATENS

ANNUITY AGENTS’ FUTURE SUCCESS

By David Macchia





WE ARE NEARiNg AN iNFLECTiON POiNT AND mUST ACkNOWLEDgE 

WHAT iS iNEviTABLE: ARTiFiCiAL INTELLigENCE  POSES A mORTAL  

THREAT TO ANNUiTY AgENTS. WiTHiN ONE YEAR, iT iS LikELY THAT 

ARTiFiCiAL iNTELLigENCE WiLL HAvE ADvANCED ENOUgH TO BECOmE A 

FUNCTiONiNg ANNUiTY AgENT. WHAT DO I mEAN BY FUNCTiONiNg 

ANNUiTY AgENT? I REFER TO THE ABiLiTY OF ARTiFiCiAL iNTELLigENCE 

WiTH HUmAN APPEARANCE TO ENgAgE iN TWO-WAY, REAL-TimE 

DiSCUSSiONS WiTH PROSPECTS THAT  mimiCS THE iNTERACTiONS 

BETWEEN TWO HUmANS.  

UNLikE A HUmAN ADviSOR, THE AI AgENT WiLL kNOW EvERY DETAiL 

AND UTiLiTY POTENTiAL OF EvERY ANNUiTY CONTRACT. DEPENDiNg 

UPON THE BUSiNESS mODEL BEHiND THE Ai ANNUiTY AgENT, THE 

ANNUiTiES iT RECOmmENDS mAY BE TRADiTiONAL iN COmPENSATiON, 

LOW COmPENSATiON OR EvEN COmPENSATiON FREE. TO jUSTiFY 

TRADiTiONAL LEvELS OF COmPENSATiON, HUmAN AgENTS WiLL BE 

CHARgED WiTH DEmONSTRATiNg THEiR vALUE TO CLiENTS AS NEvER 

BEFORE.

THE gREATEST THREAT TO HUmAN ADviSORS ARE HUmAN PROSPECTS 

AND CLiENTS. THiS iS BECAUSE RESEARCH HAS SHOWN THAT HUmANS 

REACT TO HUmAN-LikE AI AvATARS SimiLARLY TO HOW THEY REACT TO 

AND iNTERACT WiTH OTHER HUmANS,  THiS PHENOmENON iS CALLED 

THE “UNCANNY vALLEY” EFFECT.  AS AI AvATARS BECOmE EvER-mORE 

HUmAN-LikE, THEY WiLL FiLL ROLES THAT HUmANS PREviOUSLY HELD 

ExCLUSivELY.  



IN THE FACE OF THE gREATEST TECHNOLOgY DEvELOPmENT OF OUR 

LiFETimES, AgENTS NEED A STRATEgY FOR PRESERviNg THEiR viTAL ROLE 

WiTH CLiENTS. IgNORiNg THE THREAT Ai POSES iS NOT A viABLE 

OPTiON. AS I SEE iT, THE ONLY STRATEgY THAT CAN BE SUCCESSFUL iS 

TO EmBRACE Ai WiTH THE gOAL OF USiNg iT TO STRENgTHEN YOUR 

imAgE, YOUR BRAND AND YOUR OvERALL vALUE PROPOSiTiON. 

DiSRUPTiON CREATES OPPORTUNiTY. I DEvELOPED AI ANNUiTY 

ASSiSTANT TO SERvE AS A LOW-COST AND viABLE STRATEgY FOR 

AgENTS TO BE ASSiSTED BY RATHER THAN REPLACED BY AI, WiTH THE 

APPLiCATiON OF CREATiviTY AND HUmAN SkiLLS iN THE AREAS OF 

DESigN AESTHETiCS, COmmUNiCATiONS, DOmAiN ExPERTiSE, 

PSYCHOLOgY, AND SELLiNg SkiLLS, ALL iN THE CONTExT OF THE LATEST 

DigiTAL TOOLS, iT iS POSSiBLE TO CRAFT A NOvEL Ux THAT ATTAiNS A 

gREATER DEgREE OF imPRESSivENESS. THiS iS WHAT I CALL 

OvERWHELmiNg DigiTAL imPACT, AN ExPERiENCE THAT EmPLOYS AI 

AvATARS BUT SUPPLEmENTS THEm WiTH AN ARRAY OF OTHER DESigN 

AND COmmUNiCATiONS COmPONENTS. THE BOTTOm LiNE iS  AgENTS 

BECOmE EmPOWERED TO DELivER A SUPERiOR CLiENT Ux. 

IN THE END, THE mOST imPRESSivE CLiENT ExPERiENCE WiLL WiN OUT. 

THAT'S THE OBjECTivE THAT AI ANNUiTY ASSiSTANT SEEkS TO PROviDE 

YOU,  NOTHiNg iS mORE  CRiTiCAL iF RELEvANCE AND YOUR FUTURE 

SUCCESS ARE TO BE PRESERvED.





WHEN YOU SUBSCRiBE TO AI ANNUiTY ASSiSTANT YOU RECEivE THE 

iNNOvATivE PERSONAL EARNiNg CENTER (PLC). THiS iS A WEBSiTE FOR 

AgENTS, BUT I HESiTATE TO CALL iT AN AgENT’S  WEBSiTE. THE REASON 

iS THAT THE PLC iS  vASTLY DiFFERENT THAN THE CURRENT 

gENERATiON OF AgENT WEBSiTES.

THE PLC iS A DESTiNATiON FOR PROSPECTS AND CLiENTS THAT DELivERS 

A HigHLY FOCUSED, COmPELLiNg AND CONviNCiNg SET OF SALES 

mESSAgES, UTiLiziNg:

 mULTiPLE, PERSONALizED AI AvATAR ASSiSTANTS

 DigiTAL-ASSiSTED SELLiNg

 SPECiALizED, SALES-FOCUSED viDEO PRESENTATiONS

 BEAUTiFUL gRAPHiC DESigN

 DRAmATiC imAgERY

“A PRODUCT iS ONLY EvER AS gOOD AS iTS Ux.”
Blake Ross, Co-Creator Mozilla Firefox



THE PLC ENABLES YOU TO LEvERAgE THE POWER AND EFFiCiENCY OF 

DigiTAL-ASSiSTED SELLiNg. AT viRTUALLY NO COST TO THE AgENT, DAS 

DELivERS. PERFECT, COmPLiANT AND CONviNCiNg SALES 

PRESENTATiONS AT ANY TimE OF DAY THAT A PROSPECT FEELS iS 

CONvENiENT. 

AI AvATAR’S ENCOURAgE PROSPECTS TO UTiLizE DAS BY URgiNg THEm 

TO WATCH THE SPECiALizED viDEO SALES PRESENTATiONS.



This initial iteration of AI Annuity Assistant centers on GCU Life's 
extraordinary Aquila FIA This is a wonderful ground floor opportunity for 
agents: A quality fraternal insurer is offering a quality, consumer-
oriented FIA. Look for the Contract with GCU link at 
www.AIAnnuityAssistant.com or click here. 

To help you market Aquila with “Overwhelming Digital Impact,” check 
out the extraordinary Personal Learning Center you receive when you 
subscribe. Click here.

Aquila is a high quality, consumer-oriented FIA. Of the 532 FIA 
contracts available, it is the only FIA with a 10% bonus and zero fee. 
Among its great features is a 30% cumulative free withdrawal.

In the near future, we will launch FIAValue, a generic version of AI 
Annuity Assistant designed to help you sell any of your favorite FIAs. 
FIAValue will be a transformative sales and marketing innovation. It will 
be available both with and without a carrier contracting requirement, 
along with corresponding pricing options.  Learn about FIAValue here.

For questions about contracting with GCU, call (800) 344-4105.

Acquire AI Annuity Assistant
$799 one-time.

(refundable at $500k)
$99mo. ongoing. That's all!

(a bargain for a marketing revolution)

Click Here to Purchase.

“OUT OF A UNivERSE OF 532 FIAS, 
AqUiLA iS THE ONLY FIA THAT OFFERS 

A 10% BONUS WiTH zERO FEES.”

http://www.aiannuityassistant.com/
https://www.ainsight.com/nomoreforms/logon.jsp?clientCode=GCUU&type=client_nonins&clientpswd=gcubrokerschoice
http://www.safemoney.ai/
https://www.aiannuityassistant.com/about-1-2
https://www.aiannuityassistant.com/about-1


Watch the 
Commercials. to 
learn about key 
features.

https://vimeo.com/865153361
https://vimeo.com/865154240
https://vimeo.com/865185930
https://vimeo.com/865186482
https://vimeo.com/manage/865152614/advanced


THE PLC ENABLE SY9U TO LEvERAgE THE POWER AND EFFiCiENCY OF 

DigiTAL-ASSiSTED SELLiNg (DAS). AT viRTUALLY NO COST TO THE 

AgENT, DAS DELivERS. PERFECT, COmPLiANT SALES PRESENTATiONS AT 

ANY TimE OF DAY THAT A PROSPECT FEELS iS CONvENiENT,  AvATAR TO 

PROSPECT .

©COPYRigHT 2023 DAviD mACCHiA. ALL RigHTS RESERvED. 

AI ANNUiTY ASSiSTANT iS A TRADEmARk OF DAviD mACCHiA. 
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